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Overview of Survey

Behavioural insight is a foundation of the EPA’s Circular ECconomy Programme, providing evidence to inform policy,
behavioural change interventions and awareness campaigns.

The EPA contracted Ipsos B&A to carry out this quantitative research to provide current evidence and insights on incidences
and influencing factors around textile consumption, care and discarding practices among the Irish public.

The fieldwork for this online survey of a nationally representative sample of 1,069 adults ages 16+ was carried out in August
2024. This is the second national survey on Irish citizens’ attitudes, awareness and behaviours relating to textiles conducted on
behalf of the EPA, the first national survey was carried out in

The sections of the report are as follows:

Purchasing of Clothes

Rewear of Clothes

Care and Repair of Clothes

Preparation of Clothes before Discarding
Discarding of Textiles

Discarding of Clothing (in focus)

Incentives & Climate Chonge Methodological note: Percentages presented in reports are

subject to +/- 1 rounding. As a result, the sum of individual
percentages may not precisely equal the reported total.
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Purchasing of Clothes 2024 : Infographic
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Textiles Attitudes & Behaviours

Purchasing Clothes: Frequency

Frequency of purchasing
clothes for themselves

Several times a week _
About once a week

Almost half of people buy clothes frequently

A few times a month 19%
Once a
month © 26% of people buy clothes at least a few
About once a month 20% 20% ngegeci rr?]grr:mﬁnd 20% of people buy
39% of people buy clothes once every few
Once every months.
Once every few months 39% few months + Only 15% of people buy clothes less often
39% (once or twice a year or less often).
Once or twice a year 12% Once or twice
Less than once a year TV NES—— ayear or less
often
15%

Q.1a To start with, how frequently do you purchase clothes for yourself (either in-store or online)?
Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Purchasing Clothes: Frequency Profile

Total Purchasing Frequency
Af least few Once a month Once every few The frequency of buying clothes varies
fimes a month months or less significantly by age and area of residence
often
Gend People who live in urban areas are more likely
ender to buy clothes more often than those living in
;emole 1% 55% 58% A7% (79%) of people who purchase clothes at
ge least a few times a month live in urban areas
1 <6—3j‘r1r 39% * i;‘r% 17% whereas 21% live in rural areas.
22;5 235’ :]33? 25? 367% People under 35 years are more likely to buy
Class ° ° - clothes more often than older age groups.
ABCIF 50%, 58% 58% 47% + 53% of people who purchase clothes at least
a few times a month are under 35 years of
CR:ngDiEn 48% 42% 42% 53% age whereas 13% are 55+ years.
Urban 67% _ 68% 60% - Peoplein ITEeI APCb] F solciﬁ]l-ec?rr?omif cfloss
Rural 33% 1% 30% are more likely to buy clothes at least a few

times a month or monthly than those from the
C2DE class.

Sample of Analysis
Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Purchasing Clothes: Frequency by Retail Categories

ANY ‘A LOT’ OR ‘A FAIR AMOUNT’ OF
CLOTHES PURCHASED IN RETAIL CATEGORY

o 55% W ;
SUPERMARKETS/LOW 46% — Women under 35 yrs:
= 3 COST SHOPS o 69% buy clothes monthly+
0% der 3 ;
ﬂ MEDIUM COST 30% —— Sz homennder s
SHOPS
22% Mal der 35 yrs;
@ PREMIUM SHOPS T% @ — 5% ooy cothes monthiv+

C,\ SECOND HAND sHoPsS ( 16% » —» 3/%underssys

28% buy clothes monthly+

Q.2 How many items of clothing do you purchase in each of the following groups of retailers and brand?
Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

Consumers are more likely to buy from low
cost shops/supermarkets or medium cost
shops

- 46% of people buy ‘a lot’ or ‘fair amount’ of

clothes from supermarkets or low-cost
shops/brands.

Women under 35 years are more likely to buy
clothes from supermarkets/ low-cost shops
(77%) or ‘medium-cost’ shops (60%).

Women under 35 years are more likely to buy
from second hand shops and retailers (31%).

People who buy clothes at least few times a
month are more likely to purchase from any
shop type.

The Driving Force for Ireland’s Move to a Circular Economy



Textiles Attitudes & Behaviours

Purchasing Clothes: Expenditure by Shopper Types
Average Monthly Spend

Purchasing Frequency Retail Categories*

People spend on average €66 on clothing

(AVG. PER MON?IEI-I)- €6 6 €71 BUDGET SHOPPERS 'E each month
& .

People who buy clothes most often (at least a
few times a month) spend €95 on average for
clothing each month.

- People who buy clothes least often (once
AT LEAST FEW m‘)ﬁTﬁ €95 €90 MEDIUM COST SHOPPERS ﬂ every few months or less offen) spend on

average €47 for clothing each month.

Second hand shoppers spend €87 on
average for clothing each month.

ONCE A MONTH €74 €1 33 PREMIUM SHOPPERS @ - Premium shoppers report the highest monthly

spend of €133 on clothing each month.

ONCE EVERY FEW MONTHS €47 €87 SECOND HAND C’:)

LESS OFTEN SHOPPERS

Q.1b How much, on average, would you say you spend on clothes (for yourself) each month? If you are unsure, your best estimate will do.
Base: All Adults N - 1,069

* Note spend references total monthly spend on clothing
rather than per any specific retail category 8
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Textiles Attitudes & Behaviours

Purchasing Clothes: Recent Purchases (Last Three Purchases)

The last three items of clothing you bought
were...

Bouaht new — did not consider Buying new instead of second hand is the
9 buying second-hand 89% most common clothes purchasing
behaviour
Bought new - considered buying - 89% of people purchased new without
second-hand 23% considering buying second hand in their last

three clothing purchases.
20% of people purchased a second hand

Bought second hand - considered 12% 59% Second-hand item in their three last purchases.
buying new shoppers + 29% of people aged 16-24 bought a second
hand item of clothing among their last three
29% 16-24yrs ourchases.
Bought second hand - did not
consider buying new 10% 27% Women 50yrs+ + 26% of people who buy clothes at least a few
times a month bought a second hand item of
26% purchase clothes clothing among their last three purchases.

monthly+

*The ‘Any bought second hand’ figure indicates the incidence of
people who bought a second hand clothing item and includes

Q.4 For each, please tell us which of the following best describes that item. people who considered OR did not consider buying new.

Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Purchasing Clothes: Attitudes

m Strongly agree Somewhat agree

® Neither agree nor disagree Somewhat disagree Summary
u Strongly disagree Agree
| never buy clothes with the intention of wearing _ o - o . . G

them for a short amount of time 29% 12% 67% 1in 4 adults Puy clothing items they never

end up wearing (or wear only a few times).

| buy clothes that are durable (made well, good _ 45% .14
quality) that | expect to wear for a long time % 9% 67% of people say they never buy clothes
with the intention of wearing them only for a
| buy clothes with the infention of creating unique . 25% - 20% - 367 short time.
. " o
styles and identifies 79% of people buy durable clothes they
| buy clothes that are ethically produced (e.g., . 26% _ 16% . 33% SRS Sl e e e mi=:
not produced using exploited labour) 43% of women under 35 years report buying
' , 43% clothes they end up wearing only a few times
| buy items that | end up wearing only ? few . 20% - 31% - ——> Women compared o 26% nationally.
imes
< 35yrs 38% of women under 35 years say they buy
| check in which country clothes are made clothing items they never end up wearing
before | buy them l 19% - 26% - 25% compared to 25% nationally.
. 38%
| buy items that | never end up wearing ' 20% - 22% _ @ _|, women
< 35yrs
| buy clothes that are fashionable that | don't
expect to keep wearing for long *{,13% - 32% _ 16%

Q.3 To what extent do you agree or disagree with the following statements?

Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Purchasing Clothes: Sustainable Attitudes

‘It is important to me that the clothing | buy...’ Very Somewhat Summary

important important Important

are produced to last (i.e., durable, high quality, can . .
P ( withstand \?vec?r ong’reor) 54% 33% 87% Clothing purchases are especially

influenced by factors of durability and fair

are grown and made by workers paid a fair living treatment of workers

wage 40% 35% 75%
are produced ethically (i.e., not produced using 87% of people agree if is imporfant the
exploited labour) 37% 37% 74% clothes they buy are produced to last.
g di that kes th i 75% of people consider it is important that the
are proauced in a way thar makes inem easy 1o clothes they buy are grown and made by
repair, resell or recycle 31% 37% 68% 9

workers paid a fair living wage.

. . - 70% of people agree it is important that the
are produced in a way that is not harmful to the k{1)74 40% 70% clothes they buy are produced in a way that
environment is not harmful to the environment.

are produced from recycled fibres i.e., produced

24% 35% 59% - 68% of people consider it important that the
using less raw materials such as fossil fuels

clothes they buy are produced in a way that
makes them easy to repair, resell or recycle.

use materials that are produced organically 20% 33% 53%

are produced locally L&Y% 30% 44%

Q.17 Which, if any, of the statements below do you consider to be important when choosing clothing items for you and your family?
Base: All Adults N - 1,069
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Rewear of Clothes
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Textiles Attitudes & Behaviours

Rewear of Clothes: Behaviours in Past 12 Months

' All the
m All the time Often time/ Often
. . 2in 3 people regularly chose to keep
Chose to keep wearing clothes | already hobilr)s’reod of 42% 64% , 51% purchase wearing existing clothes instead of buying
ying more clothes monthly+ .
more, however, this drops to 51% for those
buying monthly+.

Passed on my unwanted clothes to friends or family to  |EVA 22% 35% —> 63% 16-24 yrs

wear + 35% of people regularly passed on clothes to
Repaired clothes so | can keep wearing them (e.g family and friends and this is higher for 16-24
I 49% Women A
secure a button, replacing a zip, darn or patch a hole) L% 20% 33% > nder 35 yrs year olds (63%).
33% of people regularly repaired clothes so
. . . they can keep wearing them and this
Altered/re-designed clothing so | can keep wearing (e.q.. z 10% 16% L 33% Women increases to 49% among women under 35
take up/down hem, take seams in or out) ° under 35 yrs years.
Acquired an item of secondhand clothing instead of . 59% 231% of pgo;lalfhregTulorly S.\g%pp.e der g
bUYING G NEw one E 13% 18% > secondhand orrowed clothes to avoid buying more an
shoppers this is higher for women under 35 years (36%).
Swapped/borrowed clothes and avoided buying a new 8% of people regularly used a clothing rental
pped/ yingal l% 8% —1, 36%Women service rather than buying more and this rises
item 1%
under 35 yrs to 25% for women under 35 years.
Used a clothing rental service and avoided buying a hew 25% W
. 5% N > Women
item 3%I ° 8% under 35 yrs

Q.5 How often did you do any of the following, if at all, in the last 12 months?
Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Rewear of Clothes: Longevity, Repair & Frequency of Use

| wear clothes for at least a few years

| wear my clothes until they are worn out

If my clothes get damaged | always look
for a way to repair them

I have a lot of clothes in my wardrobe
that | seldom wear

My wardrobe is not well organised and
its often hard to work out exactly what's
in there.

I only wear clothes that are in fashion

| would never be seen wearing an item
more than once

m Strongly agree ® Somewhat agree

L 517
L 3Bz A
- 20% L
6% L
157 |

39 13%

38 5%

Q.6 To what extent do you agree or disagree with the following statements?

Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

Summary

Agree

88% —

78%

57% —

53% —

44% —

16% —

8% —

93% 55+ yrs

70% Women
50+ yrs

66% Women
under 35 yrs

57% Women
under 35 yrs

31% Women
under 35 yrs

20% Women
under 35 yrs

Women under 35 years indicate a distinct
set of attitudes around rewearing clothes.

66% of women under 35 years agree they
have a lot of clothes in their wardrobe that
they seldom wear.

31% of women under 35 years agree they
only wear clothes that are in fashion
compared to 16% nationally.

20% of women under 35 years agree they
would never be seen wearing an item of
clothing more than once and this is 2.5 times
higher than national average (8%).

57% of women under 35 years agree their
wardrobe is not well organised and they
often don't know what exactly is in it.

The Driving Force for Ireland’s Move to a Circular Economy



Textiles Attitudes & Behaviours

Rewear of Clothes: Estimated Clothing Longevity (in years)

Clothing longevity score:
For how many years each item is kept on average

suits / ensembles [ 7.4 — 4.1 Women under 35 yrs There is variation in how long clothing items are
kept across demographic groups and item

Outdoor jackets and coats [N 5.3 > 5.1 Men under 35 yrs types

Dresses _ 5.4 4.6 Women under 35 yrs - People keep on average suits and ensembles for
) the longest time (7.4 years) but this is shorter for
Jumpers / sweaters / hoodies NN 5.2 —> 4.6 Purchase clothes monthiy+ SR B e R
Smart bottoms for work/ special occasion [ GGG 5.1 > 4.3 16-24 yrs » On average, people keep underwear, socks and
Casual bottoms and jeans / denims || NG 4.9 —> 4.4 16-24 yrs SUSBIRR ol 1 Sneest e [ jeels),
: _ + Women under 35 years on average tend to keep
Shirts and long-sleeved tops _ 4.8 suits/ensembles, dresses, footwear and
Pyjamas / nighties _ 4.7 — 3.8 Purchase clothes monthly + gsgre(;;g'es for shorter periods than national
Sportswear / leisure wear |G — B}
P / 4.5 4.0 16-24 yrs * Young people in the 16-24 years age group tend
T-shirts and short-sleeved tops _ 4.3 — 4.1 Women 35-49 yrs fo keep casual bottoms, jeans, special occasion
items, sportswear and leisure wear for shorter
Footwear & accessories |GG 4.0 — 3.4 Women under 35 yrs periods than the national average.
Work uniforms [N 3.9 —> 3.0 Men 50+ yrs - Jumpers, sweaters and hoodies are on average
. kept for 5.2 years. This falls to 4.6 years among
Underwear / socks / hosiery _ 3.0 people who purchase clothes at least a few times
a month.

Q.7a How long ago did you acquire it?2
Q.7b And how much longer do you think you will continue to wear it
Base: All Adults N - 1,069 16
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Care and Repair of Clothes
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Textiles Attitudes & Behaviours

Care and Repair of Clothes: Care Behaviours

‘When it comes to clothes I...’

Separate items into whites, lights and
dark before washing

Air dry my clothes most of the time

Wash clothes only when dirty

Read the care labels for washing
temperature and cycle to use

Wash clothes at 30 degrees or lower

Remove bobbles or piling from clothes
to revive them

Always wash my clothes after one wear

Always tumble dry my clothes

Q.8 Which if any apply to you?
Base: All Adults N - 1,069

- REZ
- K
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81% Women 50 yrs+

79% Women 50 yrs+

73% Women 50 yrs+

65% Women 50 yrs+

46% Women 50 yrs+

24% Male under 35 yrs

16% Male under 35 yrs

Care behaviours that preserve the quality of

clothes are more common among women
over 50 years

64% of people sort items by colour before
washing them and this rises to 81% among
women over 50 years.

62% of people air dry their clothes most of the
time, this figure increases to 79% among
women over 50 years.

48% of people wash clothes at 30 degrees or
lower while this incidence is 65% among
women over 50 years.

27% of people remove bobbles from their
clothes to revive them and this is higher for
women over 50 years (46%).

The Driving Force for Ireland’s Move to a Circular Economy
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Care and Repair of Clothes: Repair Attitudes Among Key Groups (l)

‘When it comes to clothes ...’

| fend to ask friends or
| pay to have clothes family members to
repaired/altered by repair/alter my clothes for
Any Agree a professional free

All Adults - 41% - 31% . 21%

| am not interested
in repairing or
altering clothes

Men under 35 yrs - 39% - 53% - 30%

Women under 35 yrs - 44%

Purchase clothes monthly+ - 47%

Q.9 How much do you agree or disagree with the following statements?2
Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

Many people pay for professional services

or ask friends and family to repair or alter
their clothes

41% of people pay to have clothes
repaired/altered by a professional and 31%
ask family and friends to repair/alter for free.

More than half of people under 35 years
(women and men) tend to ask friends and
family members to repair or alter their clothes
for free.

Almost half of people who purchase clothes
more than once a month pay to have their
clothes repaired or altered by a professional.

21% of people say they are not interested in
repairing or altering clothes and men under
35 years are the least interested in repairing.

20
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Care and Repair of Clothes: Repair Attitudes Among Key Groups (ll)

‘I would like to ...’

repair/alter some repair/alter some repair/alter some
clothes but | don't clothes but | repair/alter clothes clothes but | don't N lv half of | tt . It
Any Agree have the required don’t know how but it is too know where to go early hait of people want 1o r’epcur or alrer
equipment to do it to do it expensive for help clothes themselves but don’t have the
equipment or don’t know how to do it.
All Adults - 49% - 45% - 37% - 28%  70% of women and 60% of men under 35

years would like to repair clothes but don't
have the required equipment.

+ About 3in 5 men or women under 35 years
would like to repair clothes but they don't
59% - 427 - 39% know how to do it.
About 2 in 5 people under 35 years (men and

women) or those who purchase clothes more
than once a month, don't know where to go

57% - 46% - 4% for help to repair/alter their clothes.

Men under 35 yrs 60%

Women under 35 yrs 70%

Purchase clothes monthly+ 54%

53%

Q.9 How much do you agree or disagree with the following statements?
Base: All Adults N - 1,069 21
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Preparation of Clothes before Discarding : Infographic
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Textiles Attitudes & Behaviours

Preparation before Discarding: Frequency Wardrobe Checked for Clothes to Discard

Check wardrobe for

clothes
Almost half of people check their wardrobe
at least twice a year for clothes to discard.

4 or more times a year + 64% of people aged 16-24 check their

wardrobe more than twice a year to see if

- A9F — w620 e
2 or 3 times a year 34% 57% purchase clothes monthly+ (49%). = °

57% of people who purchase clothes more
- than once a month, check their wardrobe at
least twice a year for items to discard.

Once a year 28% - 15% of people check their wardrobe four
fimes or more a year to see if there are
clothes they want to discard.

Once every 2-3 years 10%

Less frequently -
| don’'t check my wardrobe regularly

Q.10a How often, if at all, do you check your wardrobe to see if there are clothes you do not wear or want anymore?
Base: All Adults N-1,069 24
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Textiles Attitudes & Behaviours 2024

Preparation of Clothes for Reuse before Discarding: Behaviours

= All the time = Often  Sometimes = Seldom = Never All the
time/often Women are more likely to prepare clothes
for reuse before discarding* them
o2% women % of I lar h th loth
+ 72% of people regularly wash their clothes
| wash/clean my clothes before | discard them* 16% 5% 6% 72% —— under 35yrs befcc,)re 8iscgrdingg’rherr¥for reuse, this rises to
84% women 82% among women under 35 and 84%
50yrs+ among women over 50.
intoi i + 62% of people regularly sort their clothes info
! S?rt m unw.a.nte’d cIothe.s nto ltems th.at are i | 62% 79% women ‘good condition’ and suitable for wearing by
good condition” and suitable for wearing by 23% 9% 7% > under 35yrs others before they discard them, this rises to
others 76% women 79% among women under 35 and 76%
50yrs+ among women over 50.

- 1in 3 people regularly make repairs fo their
| make minor repairs to my clothes (e.g., secure 7% e - 33% 50% women clo’rherg bel?ore iscoréling ’rhem?’rhis rises to
buttons, mend small tears) before | discard them* y ? ? half of women under 35 years.

under 35yrs

28% of people regularly remove bobbles from
their clothes before discarding them and this
is higher for women over 50 years (49%).

| remove bobbles or piling from my clothes before - 49% women
. 149 209 169 —>
| discard them* % s 28% 50 yrs+

*(Discard for reuse: e.g., sell, donate to charity, take
to’L c50fhes bank, pass on clothes to family or friends
etc.

Q.10b How often do you do any of the following, if at all, before you discard them for reuse?
Q.14 Which of these do you do most often with unwanted clothes you sorted as in ‘good condition’?
Base: All Adults N - 1,069 25
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Textiles Attitudes & Behaviours

Preparation of Clothes for Reuse before Discarding: Potential Behaviour Change

= Strongly agree

I would be wiling to wash/clean my
unwanted clothes before | discard* them

I want to know that the unwanted clothes |
discard* do not end up as waste in Ireland or
other countries e.g., ‘clothes mountains’

I would be willing to sort my unwanted clothes
into suitable for resale/rewear by others or
suitable for recycling

| want better information on how to dispose of
my unwanted clothes depending on their
quality and condition

| would be willing to remove bobbles or piling
from my unwanted clothes before | discard*
them

| would be willing to make minor repairs to my
unwanted clothes (e.g., secure buttons, mend
small tears) before | discard* them

52%

45%

44%

35%

26%

pL

Somewhat agree

31%

28%

Q.15 To what extent do you agree or disagree with the following statements?

Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

28%

28%

33%

34%

Summary
Agree
80% —

73% |

77%

69% —

57% —

52% —

>

91% Women
50+years

88% Women
50+years

87% Women
50+years

79% Women
under
35years

69% Women
under
35years

65% Women
under
35years

Women are more open to changing their
behaviours around preparing clothes for
reuse before they discard* them

73% of people want to know that the clothes
they discard do not end up as waste. This rises
to 88% among women over 50 years.

77% of people would be willing fo sort their
unwanted clothes into suitable for
resale/rewear by others or suitable for
recycling, this rises to 87% of women over 50
years.

69% of people want better information on
how to discard unwanted clothes depending
on their quality and condition and this figure is
higher for women under 35 years (79%).

57% of people would be willing to remove
bobbles from unwanted clothes before
discarding them. This rises to 69% among
women under 35 years.

*(Discard for reuse: e.g. sell, donate to charity, take to
clothes bank)

26
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Discarding of Textiles
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Discarding of Textiles: Infographic
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Textiles Attitudes & Behaviours

Behaviours Used Most Often

(averages across different clothing items and other textiles) People discard clothing and other textiles

(accessories, footwear, household textiles)
most often by donating to charity shops and

Donate fo charity shop _ 40% —> 44% women using a textile bring bank.

40% of people most offen donate clothing

Put in textile bring bank and other textiles to charity shops.

23% of people most often use textile bring

Pass on (to friend, family) banks to discard clothing and other textiles.

14% of people most often pass clothing and
) ) other textiles on to friends or family.
Put in household waste bin

> 14%men 11% of people put clothing and other textiles

most often in the household waste bin and

Used for other purpose 5% put them in the household recycling bin.

Put in household recycling bin

Note: Averages are based on different
clothing types and other textiles (e.g.,
footwear, accessories, handbags, bedding,

Sell (via online or otherwise) I 2% household textiles and others)

Q.11 For each of the following clothing and textile items, what you do most often when you have decided to remove them from your wardrobe/household?
Base: All Adults N-1,069

CIRCULAR ECONOMY PROGRAMME
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Textiles Attitudes & Behaviours

Discarding of Textiles: Most Often Discarding Behaviour for Clothing Item Types and Other Textiles

Iltems most often donated to charity
shops:

« Outdoor jackets and coats (50%)

« Jumpers/sweats/hoodies (48%)

« Suits/ensembles (47%)

+ Casual bottoms and jeans/denims (46%)
« Ofther clothing accessories (46%)

« Shirts and long-sleeved tops (45%)

+  Smart bottoms/trousers for work (45%)
* Bags/handbags (43%)

«  T-shirt and short-sleeved tops (40%)

« Dresses (39%)

« Sports-wear (38%)

+ Footwear & accessories (34%)

«  Uniform (27%)

Items most often put in textile bring
banks:

« Bedding (28%)
« Household textiles (28%)
*  Pyjamas /nighties (27%)

Items most often put in household
waste bin:

« Underwear/socks/hosiery (41%)

CIRCULAR ECONOMY PROGRAMME

Larger items like jackets, suits, and smart
bottoms are more likely to be brought to
charity shops.

+ The clothing items most likely to be put in the

household general waste bin are underwear.

Bedding, household textiles and pyjamas are
most often put in textile bring banks.

Q.11 For each of the following clothing and textile items, what you do most often when you have decided to remove them from your wardrobe/household?
Base: All Adults N - 1,069
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Textiles Attitudes & Behaviours

Discarding of Textiles: Most often ‘Put in Household Waste Bin or Recycling Bin’

. . Putin H hold
Put in Household Waste Bin utin nouseno

Recycling Bin Many types of clothing items and other
Underwear / socks / hosiery I 21% 12% textiles are discarded in household bins
es I .
Footwear & accessories 19% 5% - 41% of people most often discard underwear,
Pyjamas / nighties N 18% 9% socks and hosiery in the household waste bin,
Household texfiles (e.g., fowels, cushions) Y 16% 7% SIS 120 O IESE IS G A @i P
the recycling bin.
Bedding (e.g., duvet/sheets) I 15% 8% + 1in 5 people most often put their footwear
Other clothing accessories (e.g., purse, belt, hat, gloves) M 10% —> 14% Men 5% and accessories in the household waste bin,
while 1 in 20 people put these items most
Spor’r.sweor B 8% i? often in the recycling bin.
Uniforms B 8% —> 11% Men ° + 16% of people most often discard household
Bags/handbags R 7% 4% textiles (e.g. towels, cushions) in the
o : 3 household waste bin, and 7% of these items
T-shirts and shor’r sleeved f?ps B 6% 43 are most often put in the recycling bin.
Casual bottoms and jeans / denims Il 6% ° 15% of people most often discard bedding
Smart bottoms / trousers forwork [ 5% —> 9% Men 5% (e.g. duvet covers, sheets) in the household
hirts and lona-s| at A 3% waste bin, while 8% of these items are most
Shirts and long-sleeve ops B 4% —> 7% Men ° often put in the recycling bin.
Jumpers / sweaters / hoodies [l 4% 3%
Outdoor jackets and coats A 2%
: . W 4% — 7%Men 29 Note: textiles are not a target material for the
Suits / ensembles ] 3% ° household recycling bin.
Dresses | 2% 2%

Q.11 For each of the following clothing and textile items, what you do most often when you have decided to remove them from your wardrobe/household?

Base: All Adults N - 1,069 31
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Discarding of Clothing (in focus)

CIRCULAR ECONOMY PROGRAMME =
The Driving Force for Ireland’s Move to a Circular Economy GpO




Textiles Attitudes & Behaviours Ipsos| B&A

Discarding of Clothing (in focus): Infographic
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Textiles Attitudes & Behaviours

Discarding of Clothes: Used Most Often

Most often (‘top 3’)
Took fo a charity shop [N 56%

Put in a textile bring bank i.e., usually located in carparks [ 38% Ll Charity shops, textiles bring banks and
) ) passing on to family or friends are used most
Passed on to family or friend [N 31% 77% Women often for unwanted clothes.
Brought to a textile bring bank at civic amenity site - 17% ig;}y&mhcse
: . clothes monthly+ * 56% of people bring unwanfed clothes to
Put in household general waste bin - 167 charity shops and this rises among women
Put in charity bag collected from my house - 16% over 50 years (77%).
: . 47% Women - 38% of people put unwanted clothes in @
Brought to local/community clothes collection day [l 10% 35-49yrs ; | oo brimar ank and fhis is higher of around
. 48% Women 50+yrs ;
Sold online . 9% 24% purchase clothes 47% among women over 35 years.
Put in household recycling bin . 8% monthly+ * People who purchase clothes at least a few
fimes a month are less likely to bring clothes
Sold to local ‘clothes for cash’ business I 4% to a charity shop (46%) or put them in textile

bring banks (24%).

9% of people sold their unwanted clothes
Took to retailer take back scheme I 3% online.

Exchanged clothes through swap shops, swap events or with family/friends. I 3%

None of these | 2%
Note: textiles are not a target material for the
household recycling bin.

Q.12b And which of these do you do most often with unwanted clothes?
Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

The Driving Force for Ireland’s Move to a Circular Economy



Textiles Attitudes & Behaviours

Discarding of Clothes: People who sorted unwanted clothes into items that are ‘in Good Condition’

Do Most Often

Took fo a charity shop _ 46% —> 62% 55+ years People who sort unwanted clothes into items

that are ‘in good condition’ are most likely

Passed on to family or friend - 21% to donate to a charity shop
. . . . . ]8 © M S 1 1
Put in a textile bring bank i.e., usually located in carparks - 13% — ]8; 35?24 vears 46% of people bring them to charity shops.
+ 21% of people pass them on to family or
Sold online . 6% —>» 15% 16-34 years friends.

Brought to local/community clothes collection day (e.g.. 13% of people put them in textile bring banks.
school, sports club) . 5% 15% of 16-34 year olds sell them online which
is higher than the national average at é%.

Sold to local ‘clothes for cash’ business I 3%

Exchanged clothes through swap shops, swap events or with I 3%
(]

family/friends —> 7% 16-34 years

] Note: Based on the 62% of people who say they
Took to retailer take back scheme I 2% sort unwanted clothes into items that are ‘in
good condition’.

None of these I 2%

Q.14 Which of these do you do most often with unwanted clothes you sorted as in ‘good condition’2

Base: Sort unwanted clothes intfo items that are in ‘good condition’ and suitable for wearing by others N - 992 35
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Textiles Attitudes & Behaviours

Discarding of Clothing: Unwanted Clothes ‘Not in Good Condition’

Think which is

Do Most Often the correct
way?
Unwanted clothes that are ‘not in good
51% 15% condition’ are mostly likely brought to textile
bring banks or put in household waste bin

Put in household general
waste bin

+ 51% of people put unwanted clothes that are
33% 1% not in good condition in the household
general waste bin and 33% put them in the
household recycling bin.

Put in household recycling bin

30% 58% of people bring unwanted clothes that
° 23% are not in good condition to textile bring
banks and this rises to 69% for people over 55

years.

Bring to charity shops

Bring to textile bring banks 58% > ¢9% 55yrs+ 43% + 43% of people consider textile bring banks as
o

the correct way to dispose of unwanted
clothes that are not in good condition.

Sell to local ‘clothes for cash’

bUSINess 13%—> 23% under 35yrs

5%

Q.13c When you have unwanted clothes that are not in good condition, how do you usually dispose of them?2
Q.13d And which do you think is the correct way to dispose of them?
Base: All Adults N-1,069 36
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Textiles Attitudes & Behaviours

Discarding of Clothes: Distinction Between Charity Shops and Textiles Banks

Do you usually make a distinction between
which clothes you take to a charity shop and

which to a textile bank? Over half of people who take clothes to
Would you typically bring the charity shops or textile bring banks always

better quality/condition items to make a distinction between which clothes
Yes always _ 55% 9 a cf:léri’ry shop? they bring to which.

55% of people who bring clothes to a charity
shop or textile bring bank will always make a

— 82% distinction between which clothes they bring
l to which, while 27% will only sometimes make

Yes sometimes 27% this distinction.

+ 97% of people who make a distinction
89% S5+yrs 97% between which of their unwanted clothes
- YES goes to a charity shop and which to a textile
bank, would generally bring the better
No, | do not differentiate quality/condifion items to a charity shop.
between the two 187%

Q.13a Do you usually make a distinction between which clothes you take to a charity shop and which to a textile bank?
Base: Ever use charity shops or textile bring banks for unwanted clothes N — 411

Q.13b Would you typically bring the better quality/condition items to a charity shop?2
Base: Sometimes or always makes a distinction between clothes taken to a charity shop and clothes taken to a textile bank N - 340 37
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Incentives & Climate Change
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Incentives & climate change: Infographic
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Textiles Attitudes & Behaviours

Reuse Incentives: Attitudes (l)

Close proximity to textile The secondary and primary
collection banks for school curriculums should
clothing and other textiles include lessons on
would encourage me to  sustainable consumption
keep them out of the and reuse of clothes to
household bins inform at early life stage.

A separate kerbside
collection for clothing and
other textiles would
encourage me to keep
them out of household bins

I would be encouraged to
shop in charity shops where
they provide an inviting
retail environment.

Strongly
agree
Sorrnewhcn‘ 38%
Soe 347 35%  36% 33%  34% 32%
I I I I ]
Any agree
72 /% o =

v v v v
82% Women 50yrs+; 81% Women 50yrs+; 79% Women 50yrs+; 50% Men 50yrs+;

61% Men under 35 yrs; 59% Men under 35 yrs; 53% Men under 35 yrs
66% Purchase clothes monthly+ 63% Purchase clothes monthly+

Q.16 To what extent do you agree or disagree with the following statements?
Base: All Adults N - 1,069

CIRCULAR ECONOMY PROGRAMME

Proximity of textile collection banks and
separate kerbside collections would
encourage people to keep textiles out of
household bins

72% of people agree that close proximity to
textile collection banks would encourage
them to keep clothing and other textiles out
of household bins. This figure increases to 82%
among women over 50 years.

71% of people agree that school curriculums
should include lessons on sustainable
consumption and reuse of textiles.

60% of people agree they would be
encouraged to shop in charity shops with an
inviting retail environment, rising to 70%
among women under 35 years.
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Textiles Attitudes & Behaviours

Reuse Incentives: Attitudes (ll)

| would use repair services o
alter/mend clothing
and footwear where an
incentive applies €.g.,
customerrebate or
vouchers, VAT reduction

| would buy second
hand clothes where an
incentive applies
e.g., customerrebate
or vouchers,
VAT reduction

| would rent clothes
instead of buying them
where an incentive applies
e.g., customerrebate or
vouchers, VAT reduction

| would like to attend
textile repair & repurpose
workshops / training

Strongly
agree
gree ! 35%
27% 27%
23% 22% % %
17% 17%
l I l -
Any agree
200 57% 50% 44% 27%
v v v v

67% Women under 35yrs;
47% Men 50yrs+

64% Women under 35yrs;
38% Men 50yrs+

Q.16 To what extent do you agree or disagree with the following statements?

Base: All Adults N - 1,069

14% Men 50yrs+;
39% Women under 35yrs
35% Women 35-49yrs;

36% Purchase clothes
monthly+

64% Women under 35yrs;
22% Men 50yrs+;

51% Purchase clothes monthly+

CIRCULAR ECONOMY PROGRAMME

Incentives to repair, buy second hand and
using a rental service would encourage
people to reuse clothes especially among
women under 35 years.

57% of people would use repair services to
alter or mend clothing and footwear where
an economic incentive applies This rises to
67% among women under 35 years.

50% of people would buy second-hand
clothes where an economic incentive applies
and rises to 64% among women under 35
years.

44% of people would like to attend textile
repair and repurpose workshops and training.
This rises to 64% among women under 35
years.

39% of women under 35 years would rent
clothes where an economic incentive applies
and this decreases to 27% for the national
average.
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Textiles Attitudes & Behaviours

Clothes and Climate Change: See a Link

® | can see a clear link | can see some link
m | can’t see much of a link | can’t see a link
= | don’t believe in Climate Change Clear/

Some Link

o, 9% 0, N N o

change and their consumption and care of
clothes

Washing clothes at 30 degrees instead of 40/60 _ 37% .7% I% L el seesle sea el ik beiveen dlieis
degrees 78%— 83% Women change and washing clothes at 30 degrees.

76% see a link between climate change and

buying clothes they don’'t end up wearing or
Buying clothes | don’t end up wearing or wear _ 36% -5%l% 83% Women worn only a few times, rising to 83% among
just a few times 767%—> Uné’er gsyfs women under 35 years.

Only 40% of people see a clear link between

. . . climate change and buying clothes that are
Throwing unwanted clothes in the bin - 38% - 8% l% 12 not worn or worn only @ few fimes.

Around 70% of clothes are made up of synthetic
fibres - 41% -G%IZ% 74%—> gg)%r\s"iomen
y

Q.18b To what extent do you see a link between the following statements and climate change?
Base: All Adults N - 1,069 42

CIRCULAR ECONOMY PROGRAMME

The Driving Force for Ireland’s Move to a Circular Economy



......
,,,,,,,,,,,,,

-
...,.:!;:-::21.2::;2«,_.

Pmre

CIRCULAR ECONOMY PROGRAMME
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TO FIND OUT MORE:

Textiles Attitudes & Behaviours
2"d National Survey

Download Survey Excel data

Email us: cep@epa.ie

Check our website: www.epacirculareconomy.ie

Follow us on X and Instagram: @EPAIreland

Connect on LinkedIn
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https://www.epa.ie/publications/circular-economy/resources/epa-national-textiles-survey-2024---survey-data.php
https://www.epa.ie/our-services/monitoring--assessment/circular-economy/

